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ABSTRACT 

This study aims to analyze the effect of Total Quality Management (TQM) on customer 

satisfaction at UD Wawan. The background of the study is based on the importance of 

implementing TQM as an effort to improve product and service quality to meet consumer needs 

and expectations. The research method used is quantitative with an associative approach. Data 

were obtained through distributing questionnaires to 31 consumers at UD Wawan and analyzed 

using simple linear regression techniques. The results of the study indicate that the 

implementation of TQM has a positive and significant effect on customer satisfaction. This 

means that the better the implementation of TQM in the company, the higher the level of 

customer satisfaction perceived. This study is expected to contribute to companies in improving 

product and service quality through the consistent application of TQM principles. 

Keywords: Total Quality Management, TQM, customer satisfaction, UD Wawan. 

PENGARUH MANAJEMEN KUALITAS TOTAL (TQM) TERHADAP KEPUASAN 

KONSUMEN DI UD WAWAN DI DESA HAYO, KECAMATAN MANDREHE, 

KABUPATEN NIAS BARAT 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Total Quality Management (TQM) 

terhadap kepuasan konsumen pada UD Wawan. Latar belakang penelitian didasari oleh 

pentingnya penerapan TQM sebagai upaya peningkatan mutu produk dan layanan guna 

memenuhi kebutuhan serta harapan konsumen. Metode penelitian yang digunakan adalah 

kuantitatif dengan pendekatan asosiatif. Data diperoleh melalui penyebaran kuesioner kepada 31 

konsumen di UD Wawan dan dianalisis menggunakan teknik regresi linier sederhana. Hasil 

penelitian menunjukkan bahwa penerapan TQM berpengaruh positif dan signifikan terhadap 

kepuasan konsumen. Hal ini berarti semakin baik pelaksanaan TQM pada perusahaan, semakin 

tinggi pula tingkat kepuasan konsumen yang dirasakan. Penelitian ini diharapkan dapat 

memberikan kontribusi bagi perusahaan dalam meningkatkan kualitas produk dan pelayanan 

melalui penerapan prinsip-prinsip TQM secara konsisten. 

Kata kunci: Total Quality Management, TQM, kepuasan konsumen, UD Wawan 

 

INTRODUCTION 

In an era of globalization and increasingly fierce business competition, companies are 

required to continuously improve the quality of their products and services to meet consumer 

needs and expectations. Quality is a strategic factor determining business continuity and the 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887
mailto:Elmangulo825@gmail.com


P a g e | 170 

JURNAL ILMIAH METADATA, ISSN :2723 -7737, Vol. 7 No. 3 

Edition September 2025, Published: 08-11-2025, Page: 169-177 

DOI: 10.47652/metadata.v7i3.914  

Metadata is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License (CC BY-NC 4.0). 

 

 

competitiveness of an organization. One effective approach to achieving this goal is Total Quality 

Management (TQM), a management system oriented toward continuous quality improvement 

through the participation of all members of the organization. 

The implementation of TQM focuses not only on improving product quality but also on 

establishing a work culture that emphasizes employee involvement, management commitment, 

and customer orientation. According to Goetsch and Davis (2014), TQM is a strategic 

management system that requires synergy between all organizational elements to achieve 

customer satisfaction through a continuous improvement process. In the context of the wood 

processing industry, such as UD. Wawan, the implementation of TQM is crucial because the 

quality of raw materials and the consistency of the production process have a direct impact on 

consumer perception and satisfaction. 

Various previous studies have shown that the application of TQM principles—such as 

customer focus, a process approach, employee involvement, and continuous improvement—has 

a positive impact on increasing customer satisfaction (Rasyidah et al., 2022; Utami, 2022). 

However, the challenges in implementing TQM at the small and medium-sized enterprise (SME) 

level, particularly in rural areas, remain significant. Limited human resources, a lack of 

production standardization, and resistance to change often hinder the implementation of a 

comprehensive quality management system. 

UD. Wawan, a local business owner in Hayo Village, Mandrehe District, West Nias 

Regency, faces similar challenges. Initial observations revealed a number of challenges, 

including mismatched building material sizes, inconsistent product quality, and fluctuations in 

customer satisfaction. These conditions highlight the need for comprehensive implementation of 

TQM principles to ensure consistent product quality and sustained customer satisfaction. 

Customer satisfaction is a crucial indicator in assessing a company's success. According to 

Kotler and Keller (2016), satisfaction occurs when customer expectations for a product or service 

are met or even exceeded. In the context of UD. Wawan, customer satisfaction is determined not 

only by product quality but also by the service, timeliness, and overall experience provided by 

the company. Therefore, effective TQM implementation is expected to increase customer trust 

and loyalty towards UD. Wawan's products. 

This research is crucial for analyzing the extent to which the implementation of Total 

Quality Management impacts customer satisfaction levels at UD. Wawan. In addition to 

providing theoretical contributions to the development of quality management studies in the 

context of rural SMEs, the results are also expected to serve as a practical reference for local 

businesses in designing sustainable quality improvement strategies. 

 

LITERATURE REVIEW 

Total Quality ManagementTotal Quality Management (TQM) is a managerial approach 

that emphasizes comprehensive and continuous quality improvement, involving all elements of 

the organization and focusing on customer satisfaction. According to Goetsch and Davis (2014), 

TQM is a strategic management system focused on customer needs, involving all employees, and 

continuous process improvement. Meanwhile, Ibrahim and Rusdiana (2021) state that TQM is 

not just a set of procedures, but an organizational culture that demands the active participation of 

all members in quality improvement efforts. 

The main principles of TQM include customer focus, quality obsession, a scientific 

approach, long-term commitment, and teamwork (Firman, 2017). These five principles require 

cross-departmental involvement in ensuring product and service quality. Implementing these 
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principles has been proven to improve operational efficiency, reduce waste, and strengthen an 

organization's competitiveness in the global marketplace (Prayhoego & Devie, 2021). 

The primary goal of TQM is to create customer satisfaction through improved product and 

service quality, continuous process improvement, employee empowerment, and integration of 

organizational functions. TQM implementation also encourages defect prevention in the 

production process by emphasizing quality control from the beginning, rather than just error 

detection at the end (Anom Pancawati, 2022). 

Furthermore, Firman (2017) emphasized that effective TQM implementation will provide 

tangible benefits such as improved product quality, operational efficiency, employee 

engagement, and the creation of sustainable competitive advantage. In the context of a small 

business like UD. Wawan, these principles are relevant to apply to optimize production 

performance and maintain quality consistency. 

Along with the development of modern industry, the concept of TQM has also evolved 

toward Quality 4.0, which combines quality management principles with digital technologies 

such as big data, artificial intelligence, and the Internet of Things (IoT) (Nguyen, 2020; Liu, 

2023). This transformation enables companies to create smart manufacturing processes that are 

more efficient and adaptable to customer needs. 

Consumer satisfaction is the level of emotion that arises after consumers compare their 

expectations for a product or service with the reality they receive. According to Kotler and Keller 

(2016), consumers will feel satisfied if product performance meets or exceeds expectations, and 

will feel disappointed if performance falls short of expectations. Therefore, consumer satisfaction 

is a key indicator of the success of a company's marketing strategy and service quality. 

Factors influencing customer satisfaction include product quality, service quality, price, 

and the situational conditions during the transaction (Zeithaml & Bitner, 2003). Furthermore, 

customer emotions and experiences also play a significant role in shaping perceptions of 

satisfaction (Lupiyoadi, 2006). In a traditional business context such as a panglong business, 

product quality and service reliability are key determinants in building customer trust. 

According to Tjiptono (2014), customer satisfaction provides strategic benefits for 

companies, including strengthening customer relationships, encouraging repeat purchases, 

building loyalty, and generating positive word of mouth. Meanwhile, according to Tjiptono 

(2019), customer satisfaction indicators include product quality, price, facilities, and service 

atmosphere. These four indicators are important parameters in assessing a company's success in 

meeting consumer expectations. 

Conceptually, TQM and customer satisfaction are closely related and influence each other. 

TQM functions as a management system that ensures every organizational process is directed 

towards achieving optimal customer satisfaction. When TQM principles are implemented well—

through strict quality control, employee involvement, and a focus on customers—product and 

service quality will improve, ultimately increasing customer satisfaction (Soreshjany & 

Dehkordi, 2014; Miranda et al., 2014). 

Research by Irlanita Ayuning Tyas et al. (2024) shows that TQM has a positive effect on 

product quality and customer satisfaction in microfinance institutions. Similar findings were 

revealed by Rifandi and Prayetno (2024), who found that TQM implementation in the 

manufacturing sector significantly contributed to increased customer satisfaction. Furthermore, 

Putra et al. (2024) also confirmed that TQM implementation in the creative industry can improve 

product performance and customer trust. 

Based on a theoretical review and previous research findings, it can be concluded that the 
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successful implementation of TQM is a key factor in creating customer satisfaction. In the 

context of UD. Wawan, the implementation of TQM is expected to improve the quality of wood 

products, increase operational efficiency, and build customer loyalty through enhanced quality 

and consistency of service. 

RESEARCH METHODS 

This study uses a quantitative approach with an associative method, which aims to 

determine the effect of Total Quality Management (TQM) on customer satisfaction at UD. 

Wawan in Hayo Village, Mandrehe District, West Nias Regency. 

The research population was all 80 consumers of UD. Wawan, and because the number 

was relatively small, a saturated sampling technique was used, so the entire population was 

sampled. 

The data types consist of primary data (from questionnaires and direct observation) and 

secondary data (from company documents and literature). The research instrument is a Likert 

scale questionnaire (1–5) that measures two variables: 

1. TQM (X)with indicators of customer focus, employee engagement, continuous 

improvement, management commitment, and process approach. 

2. Consumer Satisfaction (Y)with indicators of product quality, price, service, and loyalty. 

Data analysis was conducted using simple linear regression, with validity, reliability, t-test, 

and coefficient of determination (R²) tests to measure the effect of TQM on customer satisfaction. 

Data processing was performed using SPSS version 25. 

 

RESULTS AND DISCUSSION 

Based on the results of data processing on 80 respondents using SPSS version 25, a 

correlation coefficient (r) value of 0.674 was obtained, which indicates a strong and positive 

relationship between the implementation of Total Quality Management (TQM) and consumer 

satisfaction at UD. Wawan. The coefficient of determination (R²) value of 0.454 means that the 

TQM variable explains 45.4% of the variation in consumer satisfaction, while the rest is 

influenced by other factors outside the study. 

The t-test results show a calculated t value (8.27) > t table (1.99) with a significance level 

of 0.000 < 0.05, so it can be concluded that TQM has a significant effect on consumer satisfaction. 

This means that the better the implementation of TQM at UD. Wawan, the higher the level of 

consumer satisfaction felt. 

The research results show that the implementation of Total Quality Management 

principles, which include customer focus, employee involvement, continuous improvement, and 

management commitment, significantly contributes to increasing customer satisfaction. This 

finding supports the theory of Goetsch & Davis (2014) which states that TQM is able to create 

superior quality through the participation of all organizational members and continuous process 

improvement. 

In the context of UD. Wawan, the implementation of TQM is evident in the company's 

efforts to maintain the quality of building materials, improve customer service, and refine 

employee work systems to be more efficient and responsive to consumer needs. This has direct 

implications for increased customer trust and loyalty. 

 

These results align with research by Tyas et al. (2024) and Rifandi & Prayetno (2024), 

which showed that TQM has a positive influence on customer satisfaction across various business 
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sectors. Thus, implementing TQM not only improves product quality but also strengthens a 

company's image and long-term relationships with consumers. 

 

CONCLUSION 

Based on the results of research and data analysis, it can be concluded that the 

implementation of Total Quality Management (TQM) has a positive and significant effect on 

customer satisfaction at UD. Wawan. The coefficient of determination value of 45.4% indicates 

that almost half of the variation in customer satisfaction can be explained by the implementation 

of TQM, which includes customer focus, employee involvement, continuous improvement, 

management commitment, and process approach. The better the implementation of TQM in UD. 

Wawan's operational activities, the higher the level of customer satisfaction with the products 

and services provided. 

UD. Wawan is advised to consistently improve the implementation of TQM principles, 

especially in the aspects of product quality control and service improvement to optimize customer 

satisfaction. 

 

BIBLIOGRAPHY 

Adriansyah, Fuad, Mukti Hakim, S. (2023). Preferensi dan Kepuasan Petani Terhadap 

Penggunaan Benih Padi Unggul Jenis Ciherang di Desa Aras Kabu Kecamatan Beringin 

Kabupaten Deliserdang. Agroplasma, 10(1), 152–160. 

Anom Pancawati, N. L. P. (2022). Total Quality Management Dan Biaya Mutu: Meningkatkan 

Daya Saing Melalui Kualitas Produk. Ganaya : Jurnal Ilmu Sosial Dan Humaniora, 5(2), 

185–194. https://doi.org/10.37329/ganaya.v5i2.1674 

Diza, F., Moniharapon, S., & Ogi, I. W. J. (2016). Pengaruh Kualitas Pelayanan, Kualitas Produk 

Dan Kepercayaan Terhadap Kepuasan Konsumen (Studi Pada PT. FIFGROUP Cabang 

Manado). Jurnal EMBA, 4(1), 109–119. 

https://ejournal.unsrat.ac.id/index.php/emba/article/view/11568 

Dr. Juharni, M. S. (2017). Buku Manajemen Mutu Terpadu (Total Quality Management) (Vol. 

1). www.penerbitsahmedia.co.id 

Fajar Saputro, & Muhammad Jalari. (2023). Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan 

Harga Terhadap Kepuasan Pelanggan Roti Bakar. Jurnal Riset Manajemen, 1(3), 266–

285. https://doi.org/10.54066/jurma.v1i3.639 

Firdaus, I., Hidayati, R., Hamidah, R. S., Rianti, R., Cahyuni, R., & Khotimah, K. (2023). Model-

Model Pengumpulan Data dalam Penelitian Tindakan Kelas. Jurnal Kreativitas 

Mahasiswa, Vol.1 No.2(2), 107. 

Firman, A. (2017). Pengaruh Total Quality Management (Tqm) Terhadap Keunggulan Bersaing 

Pada Pt Toyota Kalla Cabang Alauddin Makassar. Jurnal Bisnis Dan Kewirausahaan, 

6(1), 1–16. 

Marham, M., Arief, M. Y., & Soeliha, S. (2023). Pengaruh Kualitas Produk Dan Lokasi Terhadap 

Kepuasan Konsumen Melalui Minat Beli Sebagai Variabel Intervening Pada Toko 

Cantika Panji Situbondo. Jurnal Mahasiswa Entrepreneurship (JME), 2(3), 543. 

https://doi.org/10.36841/jme.v2i3.3269 

Marliana Susianti, O. (2024). Perumusan Variabel Dan Indikator Dalam Penelitian Kuantitatif 

Kependidikan. Jurnal Pendidikan Rokania, 9, 18. 

Nida Salma Fahriani, & Intan Rike Febriyanti. (2022). Analisis Kepuasan Pelanggan di Apotek 

Bunda Cikembar. OPTIMAL Jurnal Ekonomi Dan Manajemen, 2(3), 1–11. 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887


P a g e | 174 

JURNAL ILMIAH METADATA, ISSN :2723 -7737, Vol. 7 No. 3 

Edition September 2025, Published: 08-11-2025, Page: 169-177 

DOI: 10.47652/metadata.v7i3.914  

Metadata is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License (CC BY-NC 4.0). 

 

 

https://doi.org/10.55606/optimal.v2i3.431 

Prayhoego, C., & Devie. (2021). Analisa Pengaruh Total Quality Management Terhadap 

Keunggulan Bersaing dan Kinerja Perusahaan. Business Accounting Review, Vol. 1, 2021, 

55(1–2), 65–74. 

Sambodo Rio Sasongko. (2021). Faktor-Faktor Kepuasan Pelanggan Dan Loyalitas Pelanggan 

(Literature Review Manajemen Pemasaran). Jurnal Ilmu Manajemen Terapan, 3(1), 104–

114. https://doi.org/10.31933/jimt.v3i1.707 

Satisfaction, C., & Mcdonald, A. T. (2020). Kurs : Jurnal Akuntansi , Kewirausahaan dan Bisnis 

Kurs : Jurnal Akuntansi , Kewirausahaan dan Bisnis. 5(1), 70–84. 

Sibarani, R. (2023). Pengaruh Kualitas Pelayanan Terhadap Loyalitas Mahasiswa Dengan 

Kepuasan Sebagai Variabel Intervening. Prosiding, 3(4), 10–17. 

https://doi.org/10.59134/prosidng.v3i.288 

Satisfaction, C., & Mcdonald, A. T. (2020). Kurs : Jurnal Akuntansi , Kewirausahaan dan Bisnis 

Kurs : Jurnal Akuntansi , Kewirausahaan dan Bisnis. 5(1), 70–84. 

Waruwu, M. H. (2024). Pengaruh Perencanaan Kapasitas Produksi Terhadap Pemenuhan 

Permintaan Konsumen Pada UD Wery Bakery. Innovative: Journal Of Social Science 

Research, 4(2), 1501-1510. 

Zaki, C., Ummah, K., Ap, I. M., & Sodiq, A. (2024). Inflasi : Jurnal Ekonomi , Manajemen dan 

Perbankan Total Quality Management ( TQM ): Filosofi , Evolusi , dan Pendekatan 

Strategis Inflasi : Jurnal Ekonomi , Manajemen dan Perbankan. 1, 10–20 

Ichsan, R. N., Siregar, B. A., Suma, D., Nst, V. F. H., & Lubis, F. P. A. (2025). Halal Industry 

In The Fulfillment Of Sharia Maqasid: A Qualitative Study On Halal Business Actors In 

North Sumatra. Jurnal Ilmiah Metadata, 7(2), 80-97. 

Nst, V. F. H., Ichsan, R. N., Supriadi, S., & Lubis, F. P. A. (2025). Edukasi Konsep Pariwisata 

Ramah Muslim Bagi Pelaku Usaha Pariwisata Di Kabupaten Langkat, Sumatera 

Utara. Jurnal Pengabdian Masyarakat Hablum Minannas, 4(1), 26-36. 

Ichsan, R. N. (2025). Development Strategy Of Halal Industry Ecosystem In North 

Sumatra. Jesya (Jurnal Ekonomi Dan Ekonomi Syariah), 8(1), 86-97.  

Agustian, F., Revan, M., Mukhlis, M., & Ichsan, R. N. (2025). The Influence Of Halal 

Certification, Brand Image, And Religious Commitment On Purchase Decision Of Halal 

Food Products In Medan City. Metajournal Of Economics And Business, 1(1), 49-58. 

Https://Doi.Org/10.47652/Mjeb.V1i1.896 

Ramadhan, F., Faisal, M. R., Gazali, A., & Ichsan, R. N. (2025). Integrating Islamic Human 

Resource Governance With Halal Product Management For Sustainable Sme 

Development In North Sumatra. Metajournal Of Economics And Business, 1(1), 35-48. 

Https://Doi.Org/10.47652/Mjeb.V1i1.895 

Hasibuan, D. S. Y., Zulkarnaini, Z., & Ichsan, R. N. (2025). Strategic Collaboration Between 

Hrm And Halal Product Management In Building Competitive Advantage: Evidence 

From Halal Based Smes In North Sumatra. Metajournal Of Economics And 

Business, 1(1), 23-34. Https://Doi.Org/10.47652/Mjeb.V1i1.894 

Fitrie, N., Yusgunawan, E., & Ichsan, R. N. (2025). The Synergy Of Leadership And 

Organizational Behavior On Marketing Management Effectiveness: A Case Study On 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887
https://doi.org/10.47652/mjeb.v1i1.896
https://doi.org/10.47652/mjeb.v1i1.895
https://doi.org/10.47652/mjeb.v1i1.894


P a g e | 175 

JURNAL ILMIAH METADATA, ISSN :2723 -7737, Vol. 7 No. 3 

Edition September 2025, Published: 08-11-2025, Page: 169-177 

DOI: 10.47652/metadata.v7i3.914  

Metadata is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License (CC BY-NC 4.0). 

 

 

Smes In North Sumatra. Metajournal Of Economics And Business, 1(1), 13-22. 

Https://Doi.Org/10.47652/Mjeb.V1i1.893 

Realdi, R., Fitrie, N., & Ichsan, R. N. (2025). Transformational Leadership And Organizational 

Behavior: A Case Study Of Government Institutions In Medan, Indonesia. Metajournal 

Of Economics And Business, 1(1), 1-12. Https://Doi.Org/10.47652/Mjeb.V1i1.892 

Giawa, P., Ichsan, R. N., & Hiya, N. (2025). Pengaruh Lokasi Dan Promosi Terhadap Minat 

Masyarakat Menggunakan Jasa Pegadaian Melalui Kepuasan Nasabah Sebagai Variabel 

Mediasi Pada Pt. Pegadaian (Persero) Upc Pelajar Medan. Economics And Digital 

Business Review, 6(2), 1303-1314. 

Barus, E. E., Nasution, V. F. H., Ichsan, R. N., Syahbudi, M., & Barus, I. I. (2025). Development 

Of Canvas Model Business-Based Cooperatives: Ideas In The Development Of 

Independent Houses Of Worship In Medan City. Strategic Management Business 

Journal, 5(01). 

Putri, L. N., Ichsan, R. N., & Riani, N. (2025). Pengaruh Disiplin Dan Pengawasan Kerja 

Terhadap Produktivitas Kerja Dengan Kualitas Kerja Sebagai Variabel Intervening Pada 

Pdam Tirtanadi Medan. Economics And Digital Business Review, 6(2), 1457-1473. 

Ichsan, R. N., Siregar, B. A., Suma, D., Nst, V. F. H., & Lubis, F. P. A. (2025). Halal Industry 

In The Fulfillment Of Sharia Maqasid: A Qualitative Study On Halal Business Actors In 

North Sumatra. Jurnal Ilmiah Metadata, 7(2), 80-97. 

Telaumbanua, F. E., Ichsan, R. N., & Bangun, N. B. (2025). Pengaruh Promosi Penjualan Dan 

Kepuasan Konsumen Terhadap Niat Beli Melalui Citra Merek Sebagai Variabel 

Intervening Di Pt. Mustika Mitra Abadi Altic Houseware Medan. Yume: Journal Of 

Management, 8(1), 1166-1172. 

Zebua, M. D., Musri, M. A., & Ichsan, R. N. (2025). Pengaruh Kualitas Pelayanan Dan Motivasi 

Terhadap Loyalitas Pelanggan Melalui Kepuasan Pelanggan Sebagai Variabel 

Intervening. Riggs: Journal Of Artificial Intelligence And Digital Business, 4(2), 458-

464. 

Ichsan, R. N. (2025). Development Strategy Of Halal Industry Ecosystem In North 

Sumatra. Jesya (Jurnal Ekonomi Dan Ekonomi Syariah), 8(1), 86-97. 

Supriadi, S., Ichsan, R. N., & Siregar, E. S. (2025). Pengaruh Kemampuan Manajerial Dan 

Efikasi Diri Terhadap Komitmen Afektif Yang Dimoderasi Oleh Motivasi Kerja Guru 

Uptd Sd Negeri Di Kecamatan Pulau Rakyat. Best Journal (Biology Education, Sains And 

Technology), 8(1), 162-168. 

Ichsan, R. N., Siregar, B. A., Nasution, L., & Karim, A. (2024). Halal Product Development And 

Adoption Of Halal Certification Among Underprivileged Msmes In Indonesia: A 

Technology-Organisation-Environment Framework Analysis. International Journal Of 

Ebusiness And Egovernment Studies, 16(4), 1-18. 

Ichsan, R. N., Syahbudi, M., Barus, E. E., & Nst, V. F. H. (2024). The Role Of Islamic Banking 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887
https://doi.org/10.47652/mjeb.v1i1.893
https://doi.org/10.47652/mjeb.v1i1.892


P a g e | 176 

JURNAL ILMIAH METADATA, ISSN :2723 -7737, Vol. 7 No. 3 

Edition September 2025, Published: 08-11-2025, Page: 169-177 

DOI: 10.47652/metadata.v7i3.914  

Metadata is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License (CC BY-NC 4.0). 

 

 

Literacy And Ease Of Use On Achieving Sustainable Development Goals And Maqashid 

Al-Shariah In Indonesia. International Journal Of Economics And Finance Studies, 16(2), 

190-208. 

Ichsan, R. N. (2024). Strategies To Increase The Competitiveness Of Indonesian Msmes In The 

Global Market Through Halal Product Development. Strategic Management Business 

Journal, 4(02). 

Ichsan, R. N., Nst, V. F. H., Nasution, L., Hutabarat, L., & Gaol, J. L. (2024). Pendampingan 

Umkm Dalam Proses Sertifikasi Halal Untuk Meningkatkan Kepercayaan 

Konsumen. Jurnal Pkm Hablum Minannas, 3(2), 13-23. 

Ichsan, R. N., Nst, V. F. H., Nasution, L., & Hutabarat, L. (2024). Buku Pelatihan Dan 

Pengembangan Sdm. Cv. Sentosa Deli Mandiri. 

Ichsan, R. N., Nst, V. F. H., & Panggabean, N. R. (2024). Buku Ajar Sistem Informasi 

Manajemen (Sim). Cv. Sentosa Deli Mandiri. 

Ichsan, R. N. (2024). Pengaruh Kompetensi Danpengalamankerja Terhadap Kinerjakaryawan Pt. 

Socfindo Kebun Aek Loba. Jurnal Ilmiah Metadata, 6(3), 63-72. 

Ichsan, R. N., & Nst, V. F. H. (2024). Manajemen Industri Halal. Pt Tri Selaras Cendekia. 

Ichsan, R. N., Laratmase, P., Novedliani, R., Utami, E. Y., & Mahmudin, T. (2024). Digitalisasi 

Destinasi Sebagai Strategi Pengembangan Promosi Pariwisata Di Indonesia. Jurnal 

Ilmiah Edunomika, 8(2). 

Lubis, M. R., Ichsan, R. N., Nasution, L., Nst, V. F. H., & Lubis, D. (2024). Analysis Of Factors 

Affecting The Amount Of People's Business Credit Loans In Lubuk Pakam District, Deli 

Serdang Regency, North Sumatra Province. Jurnal Ekonomi, 13(02), 915-923. 

Ichsan, R. N. (2024). Mengenal Lembaga Keuangan Syari’ah (Lembaga Bank Syari’ah Dan Non 

Bank Syari’ah). Cv. Sentosa Deli Mandiri. 

Hulu, S., Hia, A. W., & Ichsan, R. N. (2024). Pengaruh Kemampuan Individu Dan Tingkat 

Kedisplinan Terhadap Produktivas Kerja Karyawan Di Pt Allianz Vision Medan. Jurnal 

Dunia Pendidikan, 4(2), 1056-1070. 

Ichsan, R. N., Siregar, B. A., Suma, D., Nst, V. F. H., & Lubis, F. P. A. (2025). Halal Industry 

In The Fulfillment Of Sharia Maqasid: A Qualitative Study On Halal Business Actors 

In North Sumatra. Jurnal Ilmiah Metadata, 7(2), 80-97. 

Nst, V. F. H., Ichsan, R. N., Supriadi, S., & Lubis, F. P. A. (2025). Edukasi Konsep Pariwisata 

Ramah Muslim Bagi Pelaku Usaha Pariwisata Di Kabupaten Langkat, Sumatera 

Utara. Jurnal Pengabdian Masyarakat Hablum Minannas, 4(1), 26-36. 

Ichsan, R. N. (2025). Development Strategy Of Halal Industry Ecosystem In North 

Sumatra. Jesya (Jurnal Ekonomi Dan Ekonomi Syariah), 8(1), 86-97.  

Agustian, F., Revan, M., Mukhlis, M., & Ichsan, R. N. (2025). The Influence Of Halal 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887


P a g e | 177 

JURNAL ILMIAH METADATA, ISSN :2723 -7737, Vol. 7 No. 3 

Edition September 2025, Published: 08-11-2025, Page: 169-177 

DOI: 10.47652/metadata.v7i3.914  

Metadata is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License (CC BY-NC 4.0). 

 

 

Certification, Brand Image, And Religious Commitment On Purchase Decision Of Halal 

Food Products In Medan City. Metajournal Of Economics And Business, 1(1), 49-58. 

Https://Doi.Org/10.47652/Mjeb.V1i1.896 

Ramadhan, F., Faisal, M. R., Gazali, A., & Ichsan, R. N. (2025). Integrating Islamic Human 

Resource Governance With Halal Product Management For Sustainable Sme 

Development In North Sumatra. Metajournal Of Economics And Business, 1(1), 35-48. 

Https://Doi.Org/10.47652/Mjeb.V1i1.895 

Hasibuan, D. S. Y., Zulkarnaini, Z., & Ichsan, R. N. (2025). Strategic Collaboration Between 

Hrm And Halal Product Management In Building Competitive Advantage: Evidence 

From Halal Based Smes In North Sumatra. Metajournal Of Economics And 

Business, 1(1), 23-34. Https://Doi.Org/10.47652/Mjeb.V1i1.894 

Fitrie, N., Yusgunawan, E., & Ichsan, R. N. (2025). The Synergy Of Leadership And 

Organizational Behavior On Marketing Management Effectiveness: A Case Study On 

Smes In North Sumatra. Metajournal Of Economics And Business, 1(1), 13-22. 

Https://Doi.Org/10.47652/Mjeb.V1i1.893 

Realdi, R., Fitrie, N., & Ichsan, R. N. (2025). Transformational Leadership And Organizational 

Behavior: A Case Study Of Government Institutions In Medan, Indonesia. Metajournal 

Of Economics And Business, 1(1), 1-12. Https://Doi.Org/10.47652/Mjeb.V1i1.892 

Giawa, P., Ichsan, R. N., & Hiya, N. (2025). Pengaruh Lokasi Dan Promosi Terhadap Minat 

Masyarakat Menggunakan Jasa Pegadaian Melalui Kepuasan Nasabah Sebagai Variabel 

Mediasi Pada Pt. Pegadaian (Persero) Upc Pelajar Medan. Economics And Digital 

Business Review, 6(2), 1303-1314. 

Barus, E. E., Nasution, V. F. H., Ichsan, R. N., Syahbudi, M., & Barus, I. I. (2025). Development 

Of Canvas Model Business-Based Cooperatives: Ideas In The Development Of 

Independent Houses Of Worship In Medan City. Strategic Management Business 

Journal, 5(01). 

Putri, L. N., Ichsan, R. N., & Riani, N. (2025). Pengaruh Disiplin Dan Pengawasan Kerja 

Terhadap Produktivitas Kerja Dengan Kualitas Kerja Sebagai Variabel Intervening Pada 

Pdam Tirtanadi Medan. Economics And Digital Business Review, 6(2), 1457-1473. 

Ichsan, R. N., Siregar, B. A., Suma, D., Nst, V. F. H., & Lubis, F. P. A. (2025). Halal Industry 

In The Fulfillment Of Sharia Maqasid: A Qualitative Study On Halal Business Actors 

In North Sumatra. Jurnal Ilmiah Metadata, 7(2), 80-97. 

Telaumbanua, F. E., Ichsan, R. N., & Bangun, N. B. (2025). Pengaruh Promosi Penjualan Dan 

Kepuasan Konsumen Terhadap Niat Beli Melalui Citra Merek Sebagai Variabel 

Intervening Di Pt. Mustika Mitra Abadi Altic Houseware Medan. Yume: Journal Of 

Management, 8(1), 1166-1172. 

 

https://sinta.kemdikbud.go.id/journals/profile/12887
https://ejournal.steitholabulilmi.ac.id/index.php/metadata
https://sinta.kemdikbud.go.id/journals/profile/12887
https://doi.org/10.47652/mjeb.v1i1.896
https://doi.org/10.47652/mjeb.v1i1.895
https://doi.org/10.47652/mjeb.v1i1.894
https://doi.org/10.47652/mjeb.v1i1.893
https://doi.org/10.47652/mjeb.v1i1.892

